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Wir flhren Wissen.

I]‘ll.l'-lttf_l" the "inflation lnhri:'nclh that |i'1|1u1.'|.1'_4{]._, the commercial
poster vanished almost Hnt'u'u[_!.- The II{:"I.-\'.'-.—IIII"'LII!'H of the large
LOwns, EJIH.\L{"I'L‘Ll from top Lo bottom with :u.‘]wsrl.i!-ir_-'nwnl_{.? formed
a |H"I‘ﬁ'-'!{f|. murror of the {Jﬂp]nmhlﬁ state of culture n I|u_=.:-;:* cilies
in those l:l:'ll‘q'.‘-i. All the petly miseries of the day were reflected in
tl“']". ..I.Ih.r' 'E”';.Hl_'.iEHli HI.JUI_'.F‘ Wis Eii]’iﬂ“ "i} E:I:l. I.Ell' 1-.Il]'ll.r‘l‘“.'.I‘“. P“?ﬂ[""l.'
L% illl ]1."| [Il‘l'[liﬁ_'i“ll"i ExXCrescences 1'|.H|;.I Iligll—hfil"l{““g 1.i|]l:"h* L'H]—
culated 1o .';E;}h_'.'i] 1o cooks and kitchen—-maids. Next in i|:|||}n1'—
tance came the numerous announcements of offices for the buy-
ing and selling of gold and jewels, advertisements of pleasure
I'f"hfr]'{h,“ J:H-'.'I'll!_\ dances” nude dancers and the rest of them. The
}Il!lili[‘i!l 1.!:'1.“'\ IH"_'.\'i.'."'i-'I:IEI'l;I-['_"'l'H “.[H.lld IJ'E‘ E'Pl}l'{jﬁl'lltﬁl'].l ll[ll:I i_'ﬂ!"l'il"d
l]IIF:ir |1-H|i:|ii::‘ll ]lil'hﬂ'illgﬁ into their advertisements. The Ili;j‘il
|H'|'L‘.r‘.lllélgf‘ ol l:.'t'il'l]i[li'l"!} in those troubled times was also re-
flected on the advertising column in the famous red placards
topped with fubolous sums in millions of marks, offered for the
{;:Jizltlrﬁ' :'r|11|li:-i or Lhat q_:rinﬁu.‘ﬂ- |i||'_'T.1..\'PEn 1!]4—‘!,-;:&1 :-urm“ :un‘l madest
like the agonised sighs of a suffocating man, cowered the official
announcements of the State—announcements for the benefit of
those who, in reality, were already no longer 1o be regarded as
part of the economie life of the nation. The posters and pl:luu'ds
of this ume are l"III]I'IIHHl:iF_\.' L'.nnx'incil'lﬂ social ijirruum[-'rns.
The stabilization of the comage and commercial 11|11||*r|.'|k-mg!-;
n {;Fl'lllﬁlllﬂ 11:'4'111;_,11|H about the slow revival of the {_',I!'J-IIIIH[‘!'L',lI{II
poster. None the less, the poster as prnpngemdu was nol nearly
so much in demand by industrial and commercial undertakings
HE, il ]I:'"f ]th_‘“ 1!1—'|‘1|I'+" IIH:" Wl - rr}l[“ l:"r'l'_lhl'il'ln I_I'r-'l{i'q"'l"'l'l.-l.ﬁl':"ltl-l"l'|1
had caused business propaganda to take the form of newspaper
advertisements and the smallest form of poster, the prospectus.
Unul quite recently, the poster has been nsed only for theatre,
film and cabaret advertisements, cafés and the cigarete industry.
[[_ i."j d ﬂ'l.'f_’.{i_t TI]iﬁiﬂ]HH I:Il.rl1 H | ;_"HHH.I. [H.IEH_"I' i."i ill.':il. 211 l_.'“[l‘l'i”'_'.iﬂ'r!‘ 1
it was fifteen or twenty years ago, and it would be well if ad
vertisers wnuH ngaﬁ.n turn to this llu?:l}md |'r|'E:Ilhiil‘.‘li}'.r”w LWis
following numbers of the "r_r.:"l'r.l."H."H'frl'.'ni:'_:?hff.lfﬂla{'“ which are to be
devoted to the poster, will show the falsity of the assumption,
so generally heard nowadays, that there are no artists capable
of producing a really striking poster. In this publication of ours
all the old, experienced poster artists will be represented, and
beside them a number of new men who hope to devote their
talents to the service of industry. In eonclusion, one must not
fail to draw especial attention to the high artistic and commercial
value of the South German poster. It is always possible 1o find
the right man for the given task, whether the firm seek him
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in Munich, Stuttgart or Berlin. It 1s not the drﬂugfltsnl&n who
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