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Textile advertising has undergone a very radical and
also very necessary transformation in the course of the
last few years. It is not so very long ago since a gentle-
man in a silk hat with a cane in his hand constituted the
sole attribute of publicity for the entire gentleman’s
tailoring industry, and the other branches of ladies
tailoring and ready-made clothing were in possession
of equally threadbare clichés. Recently, however,
under the direction of the great trade fashion papers,
a change has come over the face of things and the tex-
tile industries have developed an entirely new style in
advertising. The designs by Walter W. Holz, reproduc-
ed in these pages are typical examples of the new
trend. Theyare as amusing as they are effective. Espe:-
cially original and striking are those designs which are
built up of a patchwork of cloth patterns.  trans. by E 7. 5.

49

'y ™

http:ffdigital.’sluh*m_ﬁ__ feid 28300110/69
Deutschen Forschungsgemeinschaft If&a

UHIVERSITAY
ERFURT

U g e em i epe e e Pt e LR




