attention to the form of the bottle, of the drinking-glass, Prof. O. H.W. Hadank
the wrapping-papers and the advertisements, always tak- i it it
ing into account the necessary adaptation to the purpose
and the factor of cheapness, since it was a case of mass
production.

Next to the creation of such complete form-complexes,
Hadank's specialities are the trade-mark, the wrapper and
the bottle-label. For the problem of the trade-mark, Ha-
dank has found many striking solutions. This is the more
significant since precisely of late years, trade-marks have

tended to correspond to a certain norm and to differ but

slightly from one another.
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