Art Director: Stuart Campbell
Agency: Kenyon & Eckhardt, Inc.
Advertiser: Bergdorf Goodman
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BERGDOR]
! Agency: N.W.Ayer & Son, Inc. GODDMAN

Advertiser: Ford Moatar Ce.

Art Director: Thomas Collard
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Towenty-Five Thousand Miles

i I 0 A s 0 S T BG 751 + 1 8
NN salie wl il drmigy. il i i ervmgliemii e Fronid ripw will A
el perel ] srrmae s i G orger el apparas reamii Lo s alyaid wultk parfarman =il {
T mrw Furd gli=r (e Flesl popsy.] jes i sl s ol Jur fer aliivs 0k P 1
i il L ™7
|, ronibmesis sreninr opphesies (e [ P N I
sisrwhmn bl avlisloie e il e ewe wid e prsasmms Aol il Ving Erbriis i shiss b abvsiartirss. T i
ul igervilise gl mEEdere The poslog ssil thinlbir wennl gl = [ n
diil e g @ ey e 0 b agperareee hsgr-e beet brak e phalpmbe wlirele Sl
il aR feeteming pragern s il o farijai o st s sl ol salvia. oleime
syl ihiwi e beew bl g b §pe s e T | TSP [ET P Peu e R [ S0 | SR — iy
sarpigrant Fml knew s lisie mads g (e g iliwin, i - guarise Baileg #er bk, By
=il Eay i b 'l . v = hiais Fuaeigry Ball mad ey luvirlag b
wilm=ing
i |'m
wiks

FEEN WMBRTAA T@EPELSw

THE %W FEES aF@BRT (@80 PE FEE SEW FEEN TEEaN w0y
Fiis: L e = i g e i
PR Py ) R iy
M i s oy el i i i s E
i la - = M
i T S L
[ e Ly | TIPS I P - domcl. gy kil e

Pomal e bawm mmms sy stidaes i b

—
—1 L http:/digital.slu b-mm 310030/65 uM 'r‘:.rili"”
W sLUB SEC o

Wir fihren Wissen, Deutschen Forschungsgemeinschaft



