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kettenldden firgute Herrenkleidung
An innovation which took into account the present situation, with its diminished purchasing powers,
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was the establishment in Germany of the SS chain shops for men's ready-to-wear clothes. Con-

——

trary to the state of things in America, ready-made men's wear has always been regarded in

Europe as a matter for the petty citizen. Besides, makers of ready-made suits have always

——
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thought it necessary to conform to individual taste by keeping a great variety of qualities in o il H
il
l stock. The SS shops confine their entire stock to four uniform prices. Clever advertising calls : I
4
public attention to the economic advantages of this system. The advertisements were deliber- 20
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ately given a form differing entirely from that usually employed by manufacturors of ready-to- U ‘ |
wear clothing. ] ; !
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