W SLUB

Here the critic himself sought to prove the theories he hoed sef up by oxamples taken from

his own work. It was o difficult task. It was not o question of selling a particular article,
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Im dem er dber Siao osd Form der werivollsten Geschenbe aprichi. Eahlreiche Abbil-

dungen geben lhoen ueae Anregung Wir demden Thaen dies Bichleln
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FFOBRZIHEIN

bul of ereating a demand for o whole class of goods, The propoganda was in the main

“lovely woman™ alone wos not sufficient; it was necessary to create an abstraction. On the

asther hand, it seemed a pity to ignore the convincinghess of the phoetogroph and the mo-

manfary ugtugll;g-:,u af phnrngrnphit unl-.'erli.sing, and the model whidch ¢pprnuimu1ed to all

these demands was discovered—in o window-dresser’s model figure.
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dirsctod lowards women. Pictures of women ore however 30 frequent in adverfising that phot. Errell
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