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WHEH we take a retrospect of Japanese advertising, we find
that the first newspapers and magazines in American style with
advertisements began to appear about forty years ago. Since the
most ancient times, Japanese merchants have been aware of the
necessity of advertising and its advantages in business. Long ago,
therefore, they employed the most various methods of advertising, some of them extremely primitive,
They were accustomed, for instance, to stick placards with giant lettering around their shops. Other
means of advertising will only be comprehensible to those who are in some measure familiar with
Japanese habits and customs. In Japan, two kinds of fans are in use, those of paper and those of
bamboo. Everyone uses them, the warmth of the climate mokes them indispensable. Formerly when
everything was much cheaper, it was possible to buy a pretty round fan (Uziwa) for about a half-
penny. A simple advertisement in one or two colors, the lapanese sign-writing harmonizing tastefully
with the design, was printed on these fans. This form of advertising was practically universal. Japanese
inns and restaurants used the small sake bowls [Sake is the Japanese national beverage) as a
medium of advertising, and also small cotton towels. The miniature sake bowls are as indispensable
in a Japanese household as the long narrow towels (Tenugui). Every guest of a lapanese inn is
presented with a little sake bowl on his departure as a souvenir and the same time an advertise-
ment for the proprietor. The two Japanese amusements which have been traditional for centuries,
wrestling and the theatre, also indulge in advertising. Every actor and wrestler owns a banner, three
or four yards long, printed with his name. The actors also distribute hairpins decorated with their
coat of arms. The wrestlers, of whom there are about a hundred, wander all over the country. When a
new eating-house, fish-shop, barber's or what not, is to be opened, the whole shop-front is decorated
with the many congratulatory messages received from the friends and ocquaintances of the proprietor,
in order to proclaim his popularity in advance. These messages of congratulations consist of large
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