Advertisemants from the
oranda-article advertising in the
“Barliner Jllustrirte Zeitung”
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On Thursday, the eighth of June, the readers of the “Berliner Jllustrirte” paid their usual twopence,
opened their paper and found an advertisement showing two gesticulating hands which at once
magnetized the eye and the aftention. “They still chaffer in the Orient” was the accompanying
slogan. The unprejudiced reader, continuing to read, must naturally have had the impression that
he was studying an advertisement got up in common by all proprietors of patent articles. He no
doubt continued to be of this opinion during the whole course of the campaign. But the expert
soon discovered that an “advertiser"—the “Berliner Jllustrirte” itself, was doing its best customers
an extra service. — — Let us consider the situation: the advertiser—the “Berliner Jllustrirte”—who
had, up to now, imagined that the methods of sale had remained the same, was too late with his pro-
position; for as a matter of fact, a number of manufacturers of patent articles had already departed
from the principle of the patent. Fundamentally, to be sure, the argument and outward appearance
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