| doubt the efficacy of this vehicle of publicity of his own accord, the strange practices of certain
| publishers, certain advertising agents and touts must finally have caused him to begin to doubt
the honesty and respectability of the advertising business. He must really have asked himself:
"advertisements, always advertisements?’ And in answer, he sought new and different methods
of capturing customers.

Thus at last came the great turn-about-face. Hundreds of newspapers and periodicals vanished,
hundreds went into “Gleichschaltung”, which might best be described as intellectual goose-step
(losing most or all of their subscribers in the process), hundreds rose up anew or took o new
lease of life for the moment. These processes of change lasted for months and are by no means
concluded to-day. The new laws respecting editorial staffs, propaganda, regulations of all sorts
are not yet so far advanced that the new face of the press can be clearly discerned. He who had

| .. o
Advarfisaments 1or Saks Slores

Srann romeirit tmasnohers he goods oiteroc

'."!- ;
Jil‘l"."l'l".”!rlllff

e L - ¥ 5
f -’Il.lrr:- {._ "n"-l_-'HrlIH { }IIUEH'E‘!'“'

il mew ah ibE wie ol o hrod et
W SECDORO, BT

Eemething

resrment of crepe, sanics sl

devefoprd i the famoun

Announc ing our :nmpln'l:; collection o

FUR FASHIONS

demignad wn thi prambiss and ollared desing the
menth ol Augpest &8 prices dusidedly lawar
l!'u.n '.|"|'I-r io |'|: !"!l.‘l'r! " :"-Illil'-h-l-

B Sakias Filid o Avenus fee callachan in FJIJ{ o I"_FI'I'III“: £ |'~"-1.II'I.El-
|i:n'.'|-.‘|-l.'|-| ¥ ":a"-'ll"-ii

By T T R R T Furs

sapcr harrmm

SAKS « FIFTH « AVENLIE . NEW YORK

Ly
Wl SLUB htp:/digital.slub-geroreevelpdr Weiona) g-gRa30120/27 iy ntesy
Wir flhren Wissen. Deutschen Forschungsgemeinschaft ﬁ'fca u EREuRT



