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success, in fact will make such things possible for the first time. Besides this, in course of time the
German newspaper and magazine press will become stabilized, as superfluous publications fall
out of the ranks. Although the German press of the future will be quite different from the Iltalian,
much more various and vital, yet it is interesting to note that there has scarcely been any change
in the composition of the ltalian newspaper and magazine world in the course of the last five
or ten years.

Quite another question is the measure of interest which the reader brings to bear upon the advert-
isement. |t does not depend only upon the quality of the advertising in itself, nor upon the mere
numerical proportions assumed by the distribution, but upon the effect of the press as a whole.
An advertisement is only effective in an organ whose subscribers regard the reading matter with
interest and confidence. It is difficult to make prophecies in this respect. It is not easy to win back
such confidence, but it is not impossible. The economic future of the press depends upon the ability
of the editor, now equipped with o new responsibility, upon the enterprise and business capacity
of the publisher and above all upon the measure of freedom enjoyed by both in the exercise of
their duties. It will not be difficult to acquire a circle of readers in Germany; for the German is
by nature a passionate reader of newspapers. And the advertiser will follow on the reader's heels.
If we accept the premiss that the instrument of propaganda really reaches the consumer to whom
it is intended to appeal, how are we to ensure that the message contained in the advertisement
will really appeal to him? It is clear that all theories are relative, like everything else in life. There-
fore it can only be a question of finding a form which will have the greatest possibility of effec-
tiveness, relatively speaking. In speaking of the form, that is, the artistic outward form, we must
always start afresh from the very beginning.

What is a work of art? It is the representation of something experienced, so intense that others
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