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To advertise is to attack and the more unusual and startling the weapons used, the more probable the success.
Nevertheless, most propaganda campaigns lack the battling spirit which ensures success. They exhaust their best
powers prematurely in preparatery organisatory measures, betray a high degree of theoretical knowledge but
thoroughly forget to put their most effective weapons into play. Their campaigns lack punch, because they are
merely a carrying out of deductive methods, weighted down with dogmas and therefore in reality nothing more
than cautious and enfeebled repetitions of something once successful. The whole advertising lacks fire and initiative,

it has no impulse from within. It is tired before its time, exhausted by psychological investigations or all-too-thorough
preliminary preparations and thus deprives its best forces of that all-important factor, the element of surprise, at
the decisive moment. It must again become more mobile and active and should pay more attention to perfecting
and vitalizing its pictorial advertising. As it is to-day, devoid of charm and never rising obove a uniform average,

it must fail of all conviction. For what is effective in advertising is not the carefully prepared content in itself, but
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