We know Ahrlé as the graphic artist who was the ‘M

first in Germany to turn photography to graphic ends.

His style has undergone great development. The four

advertisements for “Shell” which we reproduce here

/
A H R |—- E are particularly characteristic of his work. Ahrlé al-

ways limits his pictures to the actual essentials and

gets rid of all unnecessary detail, which hampers

| most photographers.
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HELL AUTOOELE

il ebenso hochweartig wie SHELL BENZIN
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SHELL AUTOOELE

ebenso hochwertig wie SHELL BENZIN |
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