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Young people are optimists. In this spirit four young and daring
commercial artists, their course of training only just completed,
founded a studio in common in Cassel, which they called “The Four”,
This was in 1928 and they were all pupils of Hermann Virl, who is

now active in Munich. The studio proved capable of making a good / il \ Ny
name for itself, but to-day it no longer exists in the original form. ot j X
Only Sascha Klingelhcfer, the moving spirit of the original com- / :I l\
munity and Hans Scheller, who collaborated on some of the work t'u,_ f A
reproduced here, remain of the original quartette. Klingelhéfer, \ / ' ,’F
who is a German in spite of his Russian Christian name, has risen / ’

rapidly to the position of leading graphic artist in Cassel and evid-
ently has a great deal to do with the moulding of official municipal
art. We would call special attention to his excellent work for ‘
municipal tourist propaganda. We note with satisfaction that \ ) ' ’
Cassel's propaganda preserves a most logical harmony, unfort- [

unately missing from the printed matter issued by many another .
much larger city. But Klingelhdfer's speciality is the trademark, the & ) o i

i signet and a rare branch which he cultivates with espicial affect- ( \; \'I' \ \1] g i {
ion—hat labels. He is particularly clever in achieving graphic form Wy i, ’ & [ "'\_ , (\l ! [
which is perfectly in keeping with the nature of this material and X

| the technical restraints it imposes. His work in general reveals Fﬁ,#i) A 0 #[ 5«. .u[
Klingelhdfer as a man of very versatile talents, commanding all el veli und QN ad. {{J‘ﬁq
means of expression open to the graphic artist of to-day. He has
lately taken up photography as well and is just as competent to

fulfil a big task implying poster design as to design notepaper BUCHDRUC K

headings, whether quiet, distinguished and imposing or striking 8 L

and full of advertising effectiveness. Trans. by E. T. Schefauer, S ST S T S et |
S 1L ELINDRLUCK
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