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In many cases it is merely the goods as such which only interest the beholder and attract
him to the window-glass because he needs them and therefore looks for them in the
show-window.

Ignorance of the most elementary principles of dealing with the available space, appor-
tioning the surface and arranging the goods is solely to blame for wrong effect of the

display in the shop-window. It is not everyone who possesses the talent of dealing with a 45
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