LIGHT

as an aid to advertising, has made steady
progress in recent years. The fresh possibilities
became too great for the individual, The logical [ine ﬂf
development followed was from the tlluminated business

houwse to the street of lights and the quarter of the town where

light was used for publicity purposes. By means of light @

was possible to make the appearance of a town an entirely
.riﬂi!',.lrru‘rru' in tourist f'-"”lr-h:f.'_!{h'r-'lrh'. The architecture and its
harmonious lines are only fully revealed when they
.';.!un[f it ['.I'.I'unr ! r'|r.|'e.' LN Hri'ﬁl rI_'_-'H'I'J'J:-iI t e frr'l.t-,’.nr” ."i'Il.':'r .
As a matter of fact, the entire external appear-
ance of a town can be made a new anil
beautiful publicity feature
by Light




