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Do you want o be brightes-eyed,
choarer-headed, chearfuller, more
fall-of-gie ¥ Do you want to cerry
thst grand * singing-in-the-bath *
Eeeling—right thruagh the day ?
Here, then, i the way—which
tors and - dsclilmns are Doy
ey v ening, but racommending
h ever-growing  enthaeism,
ri the day, they say, with
ight Breakfasi—a liile ceeeal
frait, if vou wish, but ma Eing
il of your morning meal
T
Apd bere o the resson, hepe
vhiy ihe docines wre so rlghi—

frillk 18 not anby the lightese and

st edsily-dlpetied af all fouds
(bringing nis besvy tired foeling
in i tramjy but it 18 the ane Tood
which containg in almost perfoc
balance every elemend your system
needy,  Proteina—{or Brain-and-
bamsidy Fualdeng, Far and LET T foar
tnefgy. Mineral @ity =—Ffor heahhy
blood and bores and eeth, Vitn:
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mint =—to  defeoad you  agalna
illpess and infeceion,

Milk & the bew food fir
children and prown-upn o anp
imn,  But w feel the benefin af
milk in the most scriking way—
uarl the day wish thn food of
focsls, You will b= surpraed—
and delight=d st bow mach ftter
andl happiss you feel,
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Die nahe Zukunft ist voll von Maoglichkeiten.
Kunst, Industrie und Werbung sind zusammen-
geschweifit, um etwas zu schaffen, was weiter
geht als die blofle Férderung kaufménnischer
Interessen und Geldverdienen. Dieses ~Etwas”
— diese neve Macht der Erziehung, wenn man
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