.Illulll.n.'” = Fl ¥ELCE

Karl Albrecht, Bremen

Farhtoto: . Schiilnemann, Bremen

manner to the manifold problems of modern advertising. Happily, the firm or Carl Schiinemann very
quickly took up this suggestion. In this third series they now present a number of practical examples,

examples which owe their origin to the fact that absolutely concrete tasks in the advertising-line were 26
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