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Die Fachgruppe Schaumwein-
industrie, die alljghrlich wdh-
rend der Sommermonate einen
besonderen Plakat - Feldzug
durchzufiihren pflegt, hat auch
in diesem Jahre wieder einen
engeren Wettbewerb zur Er-
langung von Plakaten ausge-
schrieben, die auf volkstim-
liche Art zum Schaumwein-
genufl in den Monaten Mai
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bis August anregen sollen. Die 3 N
Auswahl der Kinstler erfolgte /ﬁ
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Entwirfen wurden die hier ge-

zeigten 4 besten LBsungen zur ¢ ARL PREISER

Austihrung bestimmt. Dr. H.

The experts of the champagne

industry have once again
started on their usual summer
campaign  and recently
announced their annual final

competition for obtaining
posters with designs popular
in character, and certain of
making a stimulating appeal
to the consuming public to
drink champagne in the sum-
mer months from May until
August. The artists who com-
peted were selected from the

list proposed by the asso-
ciation of advertising artists,
Of the 15 designs sent in for
approval the 4 best repro-
duced here were selected for
printing.

Translated by Flara Salmond-Yaolkmann
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