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GERHARD MARGGRAFF

On comparing the examples of
the work of the graphic artist,
Gerhard Marggraff, which were
reproduced some years ago in
several of these issuves, with what
he has produced in recent years
and of which we now show a
large selection, a decided change
in form is wvisible in the artist's
work. This fact, however, finds its
natural explanation in the artist's
whole development. Gerhard
Marggraff started his career as a
painter and graphic artist, and so
it was not surprising that his early
work as an advertising artist
should be executed more in the
style of drawings and paintings

which method, however, was soon

replaced by stricter graphic forms.
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