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GEGENUBER DEM JULICHS-PLATZ

1! might well be assumed that precisely the
most prominent firms, makers of proprietory
goods, would moke o point of securing the
best advertising artists procurable for
organising their publicity appeal. Quite the
reverse. The publicity departments of such
concerns are all teo frequently dominated
by fear of too individual a style, and have,
moreover, the tendency to hanker after a
kind of insipid naturalism according to
foreign pattern, unfortunately, however,
without its attaining the virtuosity of its
prototype. In the new appeal for the “Rote
Farina Marke”, a somewhat rare and
“venturesome” attempt has been made to
create @ new and individual style with the
assistance of the advertising artist, Fritz Bier-
mann. It is a well-known fact that most pro-
prietory firms are disinclined to engage the
services of an artist with such characteristic
handwriting, and particularly one who, like
Biermann, has won a high reputation as the
designer of fascinating book-jackets, and
has had no experience in designing adver-
tisements for proprietory articles. It is, how-
ever, just this freshness and spontaneousness
peculiar to his nature which guaranteed the
Farina advertising appeal a new and arrest-
ing aspect that, once seen will never be
forgotten. The graphic form of the com-
position is no longer an end in itself but
becomes, purely and simply, the medium for
expressing the substance of the idea. The
draughtsman is at once the scene painter
and the presenter of these small dramas we

call “advertisements”. They keep strictly to
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Farinas Biicher vaom Jahre 1811 berichten diber eine Sendung ,.4 Son Altesse
‘llnp-ﬁralrin' au Palais Impériale des Tuilleries in Paris. Daraus E’-ph' hervar,
daBl Napoleons zweite Gemahlin, Marie Louise, die Tochter des ssterreichi-
schen Kaisers Franz [, ur-echtes Kolnisch Wasser gebrauchte. Zwei Jahre
vorher hatie ?'l:il[luli'i:lllﬁ Schwester Caroline, die K bnigin von ;'"q'p.jl_ur]. Farina
beauftragt, jeden Monat eine Riste ., Eau de Cologne zu senden, und aunch
."'lr.ilhl:lll'llﬂi Brhwester Puu“.lu-, ilie t;.:l:!in des Fiirsten ﬁ:urhl_'hf-gq-. die eine
Meisterio rafiinierter Totlettenkiinste war, liel sich oft das vielbewunderte Dufi-
Elixier kommen. Diezes ur-pehie Kdlnisch Wasser war
abernicht nur bei den Bonapartes Mode, sondern niche
minder hei ﬂu]m]ﬂum |_:1‘gnr:rr|.: Kaiser Alexander [,
von Hullland, Major von Scharnhorst, der Staatskanz-
ler Fiirst von Hardenberg und viele andere bestellten
bei | Farina gegenlibers. 3o H[I-H"'[{-t‘ll sich “'f]ggf-

schichte in seinen Biichern. Farinas Schiopfung,
l‘hl.'- Eulnicu'h “'.i‘-r-r]'- |!|.|I Jr'l:l “'-lu:n‘.lr-! vion zwl_-i
Jahrhunderten lberdavert, ohne sich zo dndern,
Noch immer wird es nach dem gleichen Geheim-
Hrzr]:nt |:|-|"|‘p:i:'=-t1'|tl wie vor 229 Jahren. Es er-

frischl wnd eotebekt heote Millionen Menschen,

Damit man ¢s von anderen unterscheide, trigt es die
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