|
|
xﬁ'E L_:H' Il"‘r} A

Ty ¥ et Tisdemsten Ligpy
Meht AAered! et eloon Shihalt tney  Fasehe

LERL Keierteren ; eeror FULErE, VerStelid
bects, exner Decnbvared Kealinell, - Anede Prfei

lectemrie miaerr ek dlor Sctdctie aedloe,

Deintard Fabinet!

N UL

Chump-::gne cellarages have chosen as their career
the philanthropic task of creating geod humour and

jollity. Since, however, the demand in wartime has
become greater than the supply of bottles it is per-

fectly reasonable to expect humour to be decanted
True, publicity experts are not

in advertisements.
as yet unanimous as to the place of humour in ad

vertising but they will assuredly raise no objections
when it is presented in so charming @ manner as

that adopted by Franziska Bilek, a Munich araphic

artist, in her publicity work for the Deinhardt Firm
These advertisements contain all sorts of veiled
playful touches of malice

allusions and subtle,
which will surely delight the hearts of all trye
Tranilated by Flara Salmend-Yolkmann
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