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of promoting the development of
publicity. Louis Ferrand seems to be
redoubling his etforts in the search for
new graphic and technical media of ex-
pression. He is on the stalt of daily
papers and fashion journals. At ex-
hibitions in Lyons and Marseilles he
covered for the French State Railways
a surface of some 300 square metres
with photographic frescoes. Moreover,
he designs plastic posters, advartisements,
brochures, cases for bottles and other
cosmetic artficles. The work reproduced

in these pages gives an insight into

Louis Ferrond’'s wide field of activity.
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